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“My Grandparents had the most amazing stories.
  I wish we had recorded them...”
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Agenda

• Quick Class Survey

• Design Problem

• Target Market

• A Dash of Neurobiology

• Product Demo + Real Life Videos

• Issues
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Class Survey

• Alzheimers

• Non-Family over 80

• Shared a Photo Album with a Senior

• Recorded family history
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Design Problem

• Encourage Storytelling - Make it Fun!

• Collect the Stories

• Curate (Organize) the Stories

• Share the Stories

• Make the Process Repeatable
Because it’s Fun!

Because Social Engagement is the Big Reward....
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Can We Develop A Tool To 
Facilitate Social Engagement?
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Can We Make It Easy?
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Can We Make It Easy?
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Target Market
Who are we trying to help?

And who will actually buy and use this?
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Seniors Are A HUGE Market

• 2012.........   40,000,000

• 2030.........   70,000,000

Age 65+
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Our Aging Population

• Longer, healthier lives!

• Age-related ailments.... 

• Alzheimer’s and related dementia
Age 65 - 10%
Age 85 - 50%

• Growing need for family support + caregivers
5.5m Alzheimers
20m  Caregivers

• Longer, healthier lives!

• Age-related ailments....     memory loss
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Increasingly Smaller World

• Family grow up and move away

• Friends retire to other parts of the country

• Friends and family become ill and die

• Our own mobility is reduced
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Increasingly Smaller World
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Family
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Old Friends
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Community
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A Dash of Neurobiology
the importance of images
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Obsessed with Photography
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Share the Stories
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Brings Families Together 
Across Generations
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Remember the Past

23
Tuesday, February 12, 13



Memory
• Short term / Working
• Muscle / Procedural
• Semantic
• Autobiographic / Long Term / Episodic
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Autobiographic Memory
The essence of who we are.
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Damage from age and disease can block or 
remove connections.

Autobiographic Memory
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Images Hold the Key
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One old photograph can unlock 
dozens of forgotten memories,

Images Hold the Key

places
time periods

people,
feelings.
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“My Grandparents had the most amazing stories.
  I wish we had recorded them...”
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Memory Glass
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Other Solutions

31
Tuesday, February 12, 13



• Helping those with memory loss

• Improving the lives of caregiver families

• Preserving their stories

• Through technology, 
                                    outreach
                                                 and research

Memory Glass
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Record New Story

Marjorie:  Cape Horny

Marjorie:  Albatross
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Record New Story

Marjorie:  Cape Horny

Marjorie:  Albatross
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63Grandson - Brett
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• Simple features inspire rich stories

• Focus is on one biography
    - not complex genealogy

Simple
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• Photos: and documents, even video and music

• Stories: voice + text comments on each item

• Views - Timeline, Maps, Events, People

• Touch screen, easy zoom, easy sound

• No need to be connected to internet

• Share

Simple
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Real Life - Testing
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Marjorie
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• Voice - Soft

• Story - hesitates, breaks 
       Gets better with use. Do multiple takes.
       Memories go way beyond the photo...

• iPad Case - Easier to Hold

• Interviewer - Prepared Questions a Good Idea!

• Second Recording Device (Backup your testing!)

Marjorie
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Roger
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Roger
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Roger
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Roger
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• Voice - VERY Soft

• Environment - Background noise, too many people

• Story - hesitates, breaks 
       Gets better with use. Do multiple takes.
       Make sure it’s a ‘Good’ day.
       Start this year.... not next year.

Roger
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Josee
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Josee
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Josee
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Josee
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Josee - Leaving Mauritius, 1959
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Josee - Pierre Left the Window open!
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• Voice - Soft

• Environment - Quiet....

• Story - French,  Emotions (in this case good!) 
      Memories go way beyond the photo...

Josee
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Outreach (Marketing)

• NGOs: AARP, Alzheimer’s Association, StoryCorps

• Civic: Masons, Rotary, Scouts

• Government: NIH, NIA

• Caregivers: Good Samaritan Soc., Leading Age

• Corporations: Apple, Ancestry.com, Facebook

• Universities: Berkeley, Stanford, MIT, UPenn, Yale
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Can We Develop A Tool To 
Facilitate Social Engagement?
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Impact

• Thousands of people with memory loss

• Countless caregivers

• Millions of stories
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Thank You!

PhilvonStade@gmail.com
(203) 856-8066 90
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Questions?

• Technology (Sound, Storage, Sharing...)

• Market / Users

• Marketing

• Competition / Alternatives

• Research
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