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WHAT IS DEsIGn?!



DESIGN IS NOT AESTHETIC 



DESIGN IS NOT AN EVENT 
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DESIGN IS NOT A PRODUCT 
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DESIGN IS NOT AN EXPERIENCE 
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DESIGN IS A PROCESS... 
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Ideate!
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THE PROCESS REFLECTS THESE MINDSETS 

Focus on 
Human Values 

Get Experimental and 
Experiential 

Show  
Don’t Tell 

Be Mindful  
Of Process 

Create Clarity  
From Complexity 

Bias Toward 
Action 

Collaborate  
Across Boundaries 
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DESIGN IS A PROCESS... 
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WHAT IS tHE D.SCHoOl?!
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+ 
SoCIAL !

EnTrePrEneURsHIP!
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WHAT IS tHIs?!
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Focus on 
Human Values 
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+ INDUsTrY!



d.Thinking Bootcamp 2009 

28 Customer Focused Innovation 
November 8 – 13 2009 
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